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"Online Banking Focuses on Selling First, Usability
Second" says Vox

From FoxBusiness:

"Vox, Inc., a customer experience consulting firm, today released its
Fourth Quarter 2007 Banking Mind Model. The study evaluates the
home pages and usability of 10 top banking industry websites and five
regional banking websites to examine customer expectations and
discover where companies succeed or fail in attracting and retaining

customers.

Citibank, Bank of America and Wells Fargo had the highest usability
grades, but overall banks have phased-out institutional images and
other minor elements to focus more on selling products, especially
credit cards. Few banks scored consistently well in usability, evidence
that there is substantial room for banks to create enjoyable customer

experiences."

Article continues...
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